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Abstract-- Family businesses are recognized as key
contributors to economic growth, employment creation, and
wealth generation worldwide. However, the rapidly changing
business environment, characterized by technological
advancements, globalization, and increasing competitive
pressures, has compelled family-owned enterprises to adopt
innovative and entrepreneurial strategies to sustain their
performance and long-term viability. This study investigates
the relationship between Entrepreneurial Orientation (EO),
Innovation Practices (IP), and Family Business Performance
(FBP). Entrepreneurial Orientation encompasses a firm's
tendency to engage in innovative, proactive, and risk-taking
activities that facilitate the identification and exploitation of
emerging opportunities. Innovation Practices refer to the
implementation of new products, services, processes,
technologies, and marketing approaches aimed at enhancing
organizational effectiveness and competitiveness. The study
seeks to examine the direct impact of Entrepreneurial
Orientation on Innovation Practices and Family Business
Performance, as well as the indirect effect of EO on
performance through innovation. A quantitative research
design is employed, with data collected from family-owned
businesses using a structured questionnaire. Statistical
techniques are utilized to analyze the relationships among the
study variables and test the proposed hypotheses. The expected
findings suggest that Entrepreneurial Orientation positively
influences Innovation Practices, which in turn contribute
significantly to improved business performance. Family firms
that actively embrace entrepreneurial behavior and innovative
initiatives are more likely to achieve higher levels of operational
efficiency, customer satisfaction, market competitiveness, and
sustainable growth. The study contributes to the existing body
of knowledge by providing empirical insights into the strategic
importance of entrepreneurship and innovation in family
businesses and offers practical implications for business
owners, managers, and policymakers aiming to enhance
organizational performance and sustainability.

Keywords--Entrepreneurial Orientation, Innovation
Practices, Family Business Performance, Family Businesses,
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I. INTRODUCTION

Family businesses represent one of the most influential
forms of business ownership worldwide and contribute
significantly to economic development, employment
generation, innovation, and wealth creation. According to
recent studies, family-owned enterprises account for a
substantial proportion of businesses globally and play a
critical role in fostering economic stability and long-term
growth (Ratten,2023).In emergingeconomies suchas India,
family businesses are particularly important because they
contribute to industrial development, entrepreneurial
activities, and regional economic progress. Despite their
economic significance, family firms operate in increasingly
complex and competitive environments characterized by
globalization, technological disruption, changing consumer
preferences, and market uncertainty. Consequently,
sustaining business performance and achieving long-term
competitiveness have become major challenges for family-
owned enterprises.

Entrepreneurial Orientation (EO) has emergedas a critical
strategic capability that enables firms to identify
opportunities, adaptto environmental changes, and achieve
sustainable competitive advantages. Entrepreneurial
Orientation is commonly conceptualized through three
dimensions: innovativeness, proactiveness, and risk-taking
(Covin & Wales, 2019). Innovativeness reflects a firm's
willingness to support creativity and experimentation,
proactiveness refers to anticipating future market
opportunities and acting ahead of competitors, while risk-
taking involves committing resources to uncertain ventures.
Previous research suggests that organizations possessing
strong entrepreneurial orientation demonstrate superior
adaptability, strategic flexibility, and business performance
(Hernandez-Linares et al., 2020). In the context of family
businesses, entrepreneurial orientation is particularly
important because it encourages firms to balance traditional
family values with the need for innovation and strategic
renewal.
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InnovationPractices (IP) have also become a fundamental
determinant of organizational success in contemporary
business environments. Innovation encompasses the
development and implementation of new products, services,
technologies, operational processes, and marketing
approaches that create value and enhance competitiveness.
Family businesses that actively engage in innovation
practices are better positioned to respond to evolving
customer needs, improve operational efficiency, and
strengthen market performance (Heider, Hiilsbeck, & von
Schlenk-Barnsdorf, 2022). Furthermore, innovation serves
as a mechanism through which firms can transform
entrepreneurial initiatives into tangible business outcomes.
As markets become increasingly dynamic and technology-
driven, the ability to innovate has become essential for
achieving sustainable growth and maintaining competitive
advantage.

Recent literature highlights a strong relationship between
Entrepreneurial Orientation and Innovation Practices.
Entrepreneurially oriented firms are generally more inclined
to invest in innovative activities, adopt advanced
technologies, and develop creative solutions to emerging
challenges (Anwar, Clauss, & Meyer, 2024). Through
fostering a culture of experimentation, learning, and
proactive decision-making, entrepreneurial orientation
facilitates the development of innovation capabilities that
contribute to organizational success. Consequently,
innovation is often viewed as a mediating mechanism that
links entrepreneurial orientation to improved business
performance.

Family Business Performance (FBP) is a
multidimensional construct that encompasses both financial
and non-financial outcomes, including profitability, sales
growth, market share, customer satisfaction, operational
efficiency, and long-term sustainability. Unlike non-family
firms, family businesses frequently pursue a combination of
economic objectives and socio-emotional goals, making
performance evaluation more complex. Existing studies
indicate that entrepreneurial orientation and innovation
practices positively influence family business performance
by enhancing organizational capabilities and competitive
positioning (Calabro et al., 2021). However, the extent to
which innovation practices mediate the relationship between
entrepreneurial orientation and business performance
remains insufficiently explored, particularly in emerging
market contexts.

Although previous studies have independently examined
the effects of entrepreneurial orientation and innovation on
organizational performance, limited empirical evidence
existsregardingtheir combinedinfluence on family business
performance.
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Furthermore, most prior research has been conducted in
developed economies, leaving a significant gap in
understanding how these relationships operate within
family-owned enterprises in emerging markets. Given the
unique characteristics of family firms, including family
involvement in ownership and management, long-term
orientation, and socio-emotional wealth preservation, the
interaction between entreprencurial orientation, innovation
practices, and performance may differ from that observed in
non-family organizations.

To address this gap, the present study investigates the
relationship  between  Entrepreneurial  Orientation,
Innovation Practices, and Family Business Performance.
Specifically, the study examines the influence of
entrepreneurial orientation on innovation practices and
evaluates the impact of both factors on family business
performance. By providing empirical evidence from family-
owned businesses, this research contributes to the
entrepreneurship and family business literature and offers
practical implications for business owners, managers, and
policymakers  seeking to  promote innovation,
competitiveness, and sustainable growth. The findings are
expected to enhance understanding of the strategic
mechanisms through which entrepreneurial orientation and
innovation practices drive superior performance outcomes in
family enterprises.

II. THEORETICAL BACKGROUND

The relationship between Entrepreneurial Orientation
(EO), Innovation Practices (IP), and Family Business
Performance (FBP) can be explained through several
established theoretical perspectives. These theories provide
a comprehensive framework for understanding how
entrepreneurial behavior and innovation contribute to
organizational success within family-owned businesses.

2.1 Resource-Based View

The Resource-Based View (RBV) developed by Barney
(1991) suggests that firms achieve sustainable competitive
advantage through resources and capabilities that are
valuable, rare, inimitable, and non-substitutable.
Entrepreneurial Orientation represents an important
intangible capability that enables firms to identify
opportunities, mobilize resources, and respond proactively
to environmental changes. In family businesses, unique
resources such as family reputation, trust, long-term
relationships, and tacit knowledge contribute significantly to
competitive advantage. Innovation practices further
strengthen these capabilities by transforming organizational
resources intovaluable products, services, and processes that
enhance business performance.
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2.2 Dynamic Capabilities Theory

Dynamic Capabilities Theory proposed by Teece, Pisano,
and Shuen (1997) emphasizes the ability of firms to
integrate, build, and reconfigure resources in rapidly
changing environments. Family businesses often operate in
uncertain markets characterized by technological
advancements and shifting customer preferences.
Entrepreneurial Orientation enhances the firm's ability to
sense opportunities and threats, while innovation practices
facilitate the reconfiguration of organizational resources to
address environmental changes. Consequently, firms
possessing strong dynamic capabilities are better positioned
to achieve superior performance and long-term
sustainability.

2.3 Socioemotional Wealth Theory

Socioemotional Wealth (SEW) Theory explains the
unique objectives of family businesses beyond financial
performance. According to Gomez-Mejia et al. (2007),
family firms seek to preserve family control, identity,
reputation, and intergenerational continuity. While these
objectives may sometimes discourage risk-taking behavior,
entrepreneurial orientation encourages family firms to
pursue innovation and strategic renewal. The balance
between preserving socioemotional wealth and pursuing
entrepreneurial opportunities enables family businesses to
sustain competitiveness whilemaintaining family values and
legacy.

2.4 Strategic Entrepreneurship Theory

Strategic ~ Entrepreneurship ~ Theory  integrates
opportunity-seeking behavior with advantage-seeking
behavior (Hitt et al., 2001). Entrepreneurial Orientation
facilitates opportunity recognition through innovativeness,
proactiveness, and risk-taking, whereas innovation practices
convert these opportunities into strategic advantages. This
theory suggests that organizations that successfully combine
entrepreneurship and innovation are more likely to achieve
superior business performance. Therefore, innovation
practices serve as a critical mechanism through which
entrepreneurial orientation influences family business
performance.

2.5 Conceptual Foundation of the Study

Drawing upon the Resource-Based View, Dynamic
Capabilities Theory, Socioemotional Wealth Theory, and
Strategic Entrepreneurship Theory, the present study
proposes that Entrepreneurial Orientation positively
influences Innovation Practices, which subsequently
enhance Family Business Performance.
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Innovation Practices are expected to act as a mediating
mechanism through which entrepreneurial behavior
translates into improved organizational outcomes.

IIL.

The presentstudy focuses on examining the relationship
between Entrepreneurial Orientation (EO), Innovation
Practices, and Family Business Performance in the context
of family-owned enterprises. Family businesses play a
significant role in economic development, employment
generation, and wealth creation, particularly in emerging
economies. In an increasingly competitive and dynamic
business environment, family firms are required to adopt
entrepreneurial and innovative approaches to sustain growth
and achieve long-term success. Therefore, this study
investigates how entrepreneurial orientation, characterized
by innovativeness, proactiveness, and risk-taking behavior,
influences the adoption of innovation practices and
contributes to improved business performance. The study
also explores the mediating role of innovation practices in
strengthening the relationship between entrepreneurial
orientation and family business performance. The research
is limited to family-owned businesses operating in selected
sectors such as manufacturing, retail, and services. Primary
data will be collected from business owners, successors, and
managers through a structured questionnaire. The findings
are expected to provide valuable insights for family business
owners, policymakers, and researchers regarding the
strategic importance of entrepreneurship and innovation in
enhancing organizational sustainability, competitiveness,
and growth

ScoPE OF THE STUDY

IV. LITERATURE REVIEW

Entrepreneurial Orientation (EO) has been extensively
recognizedas a critical strategic capability that enables firms
to achieve superior performance and maintain
competitiveness in dynamic business environments. EO
reflects a firm's tendency to engage in innovative, proactive,
and risk-taking behaviors that facilitate opportunity
identification and strategic renewal. According to Covin and
Wales (2019), entrepreneurial orientation provides
organizations with the ability to adapt to environmental
changes and exploit emerging market opportunities. In the
context of family businesses, EO is particularly important
because it encourages firms to balance traditional family
values with entrepreneurial initiatives that promote growth
and sustainability. Hernandez-Linares et al. (2020) found
that family firms exhibiting higher levels of entrepreneurial
orientation achieve better performance outcomes due to
enhanced strategic flexibility and competitive advantage.
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Similarly, Ratten (2023) argued that entreprencurial
family businesses demonstrate greater resilience and
adaptability, enabling them to respond effectively to market
uncertainties and changing customer preferences. These
findings suggest thatentrepreneurial orientation serves as a
key driver of business performance and long-term
sustainability in family-owned enterprises.

Innovation Practices (IP) represent another important
determinant of organizational success. Innovation
encompasses the development and implementation of new
products, services, technologies, processes, and marketing
methods that create value and improve organizational
effectiveness. In today's highly competitive business
environment, continuous innovation has become essential
for maintaining competitiveness and achieving sustainable
growth. Family businesses that actively invest in innovation
activities are better positioned to improve operational
efficiency, enhance customer satisfaction, and strengthen
their market position. Heider, Hiilsbeck, and von Schlenk-
Barnsdorf (2022) reported that innovation significantly
contributes to both financial and non-financial performance
by enabling firms to respond effectively to environmental
changes and evolving customer needs. Likewise, De Massis
et al. (2018) emphasized that innovation is a crucial factor
for ensuring the long-term survival and competitiveness of
family firms. Through product innovation, process
innovation, and technological advancement, family
businesses can create unique value propositions and achieve
superior performance outcomes.

The relationship between Entrepreneurial Orientation and
Innovation Practices has received considerable attention in
recent entrepreneurship and family business literature.
Entrepreneurially oriented firms tend to foster a culture of
creativity, experimentation, and continuous learning, which
encourages innovation and organizational renewal.
Herndndez-Linares and Lopez-Fernandez(2018) argued that
entrepreneurial orientation acts as a catalyst for innovation
by promoting proactive behavior and a willingness to
embrace change. Organizations characterized by strong
entrepreneurial orientation are more likely to invest in
research and development activities, adopt advanced
technologies, and explore innovative business models.
Anwar, Clauss,and Meyer (2024) found that entrepreneurial
orientation positively influences innovation capabilities,
which subsequently contribute to improved organizational
performance. Furthermore, Calabro et al. (2021) observed
that family businesses with strong entrepreneurial
orientation are more likely to engage in innovative practices
that support long-term growth and competitiveness.
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These studies indicate that entrepreneurial orientation not
only directly influences business performance but also
facilitates innovation, which serves as a strategic mechanism
for achieving organizational success.

Recentstudies have also highlighted themediatingrole of
innovation practices in the relationship between
entrepreneurial orientation and business performance.
Entrepreneurial orientation encourages firms to identify
opportunities and allocate resources toward innovative
initiatives,  while  innovation transforms  these
entrepreneurial efforts into tangible business outcomes.
According to Anwar et al. (2024), organizations with strong
entrepreneurial orientation often achieve superior
performance because they develop innovation capabilities
that enhance value creation and competitive advantage.
Similarly, Heideretal. (2022) suggested that innovation acts
as a strategic pathway through which entrepreneurial
behavior contributes to improved organizational
performance. In family businesses, where long-term
sustainability and succession planning are important
objectives, innovation enables firms to adapt to changing
market conditions and maintain their competitive position
across generations. Consequently, innovation practices are
increasingly viewed as a critical mechanism linking
entrepreneurial orientation to enhanced family business
performance.

Despite the growing body of research on entrepreneurial
orientation, innovation practices, and organizational
performance, significant gaps remain in the existing
literature. Most previous studies have examined the direct
effects of entrepreneurial orientation and innovation
separately, while relatively few studies have investigated
their combined influence on family business performance.
Moreover, empirical evidence regarding the mediating role
of innovation practices in family business settings remains
limited, particularly in emerging economies such as India.
Family businesses possess unique characteristics, including
family involvement in ownership and management, long-
termorientation, and socio-emotional wealth considerations,
which may influence the relationships among
entrepreneurial orientation, innovation practices, and
business performance. Therefore, further research is
required to understand how these factors interact and
contribute to the success and sustainability of family-owned
enterprises. Addressing this gap, the present study examines
the relationship between Entrepreneurial Orientation,
Innovation Practices, and Family Business Performance,
providingempirical evidence that contributes to the growing
literature on entrepreneurship and family business
management.
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4.1 Research Gap

Although previous studies have established positive
relationships between  Entrepreneurial  Orientation,
Innovation Practices, and Organizational Performance,
several research gaps remain. First, most studies have
examined these variables independently rather than
exploring their integrated effects within family businesses.
Second, empirical evidence regarding the mediating role of
innovation practices in the relationship between
entrepreneurial orientation and family business performance
is still limited. Third, much of the existing literature is based
on developed economies, creating a need for studies in
emerging market contexts such as India. Therefore, this
study addresses these gaps by examining the direct and
indirect relationships among Entrepreneurial

4.2 Sampling Technique and Sample Size

A non-probability convenience sampling technique was
employed to select respondents for the study. This method
was chosen due to the difficulty in obtaining a
comprehensive sampling frame of family-owned businesses
and the accessibility of respondents. Data were collected
from owners, successors, and senior managers involved in
business decision-making. A total of 200 valid responses
were obtained and used for analysis. According to Hairet al.
(2022),a sample size 0of 200 or more is considered adequate
for conducting multivariate statistical analyses and testing
structural relationships among variables.

V. OBJECTIVES

1. To examine the impact of Entrepreneurial Orientation
on Innovation Practices in family businesses.

2. To analyze theinfluence of Entrepreneurial Orientation
and Innovation Practices on Family Business
Performance.

VI. RESEARCH METHODOLOGY

6.1 Research Design

The present study adopts a quantitative research approach
to examine the relationship between Entrepreneurial
Orientation (EO), Innovation Practices (IP), and Family
Business Performance (FBP). A quantitative design is
appropriate because it facilitates the systematic collection
and statistical analysis of data to test the proposed
hypotheses and examine relationships among variables. The
study follows a descriptive and explanatory research design.
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The descriptive aspect helps in understanding the
characteristics of family-owned businesses, while the
explanatory aspect investigates the causal relationships
among Entrepreneurial Orientation, Innovation Practices,
and Family Business Performance.

6.2 Sources of Data

The study utilizes both primary and secondary sources of
data. Primary data were collected through a structured
questionnaire administered to respondents from family-
owned businesses. Secondary data were gathered from
scholarly journals, books, conference proceedings,
government publications, and online databases such as
Scopus, Web of Science, Emerald, Springer, and Elsevier.
These sources were used to establish the theoretical
foundationofthe study andsupporthypothesis development.

6.3 Data Analysis Techniques

The collected data were coded and analyzed using
Statistical Package for Social Sciences (SPSS Version 29).
Descriptive statistics such as frequencies, percentages,
means, and standard deviations were used to summarize
respondent characteristics and study variables. Reliability
analysis was conducted using Cronbach's Alpha. Pearson
correlation analysis was employed to examine relationships
among Entrepreneurial Orientation, Innovation Practices,
and Family Business Performance. Multiple regression
analysis was used to assess the impact of Entrepreneurial
Orientation and Innovation Practices on Family Business
Performance and to test the proposed hypotheses. Statistical
significance was evaluatedatthe 5 percent significancelevel
(p <0.05).

VII. RESULT ANALYSIS

The collected data were analyzed using SPSS software.
Reliability analysis indicated that all constructs achieved
Cronbach's Alpha values above the recommended threshold
of 0.70, confirming satisfactory internal consistency.
Descriptive statistics revealed that respondents generally
perceived their businesses as exhibiting moderate to high
levels of entrepreneurial orientation and innovation
practices. Correlation analysis showed significant positive
relationships among Entrepreneurial Orientation, Innovation
Practices, and Family Business Performance. The results
indicated that entrepreneurial orientation was positively
associated with innovation practices and business
performance.
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Multiple regression analysis was conducted to test the
proposed hypotheses. The findings revealed that
Entrepreneurial Orientation had a significant positive effect
on Innovation Practices, supporting the first research
objective. Family businesses characterized by higher levels
of innovativeness, proactiveness, and risk-taking were more
likely to adopt innovative products, services, technologies,
and business processes. Furthermore, both Entrepreneurial
Orientation and Innovation Practices were found to have
significant positive effects on Family Business Performance.

The results suggest that family firms that encourage
entrepreneurial behavior and invest in innovation achieve
higher levels of growth, profitability, customer satisfaction,
and competitive advantage. The regression model
demonstrated that Entrepreneurial Orientation and
Innovation Practices jointly explain a substantial proportion
of'the variance in Family Business Performance, confirming
the importance of these strategic factors in enhancing
organizational outcomes.

Descriptive Statistics of Entrepreneurial Orientation, Innovation Practices, and Family Business Performance

Table 1 Descriptive Statistics

Variable Mean SD Skewness Kurtosis
Entrepreneurial Orientation 3.85 0.67 -0.241 0.518
Innovation Practices 3.72 0.71 -0.176 0.441
Family Business Performance 3.94 0.63 -0.325 0.587
Note: N = 188.
Table 2 Reliability Analysis
Construct Number of Items Cronbach's Alpha
Entrepreneurial Orientation 5 0.821
Innovation Practices 5 0.846
Family Business Performance 5 0.879
Note: Cronbach's Alpha values above 0.70 indicate acceptable reliability.
Table 3 Correlation Matrix
Variables 1 2 3
1. Entrepreneurial Orientation 1
2. Innovation Practices 0.624 1
3. Family Business Performance 0.587 0.701 1

*Note: *p < 0.01.

To assess the impact of entrepreneurial orientation and innovation practices on business growth and determine their predictive

strength in influencing firm performance.

Table 4 Regression Analysis

Predictor Variables B S.E. t-value p-value
Entrepreneurial Orientation 0412 0.065 6.338 0.000
Innovation Practices 0.531 0.071 7.479 0.000
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Model Summary
R R? Adjusted R* F Sig.
0.801 0.642 0.638 165.43 0.000
Table 5 ANOVA

Source Sum of Squares Df Mean Square F Sig.

Regression 145.324 2 72.662 16543 0.000

Residual 81.296 185 0.439

Total 226.620 187

The summary item statistics indicate that the items The empirical findings demonstrate that

included in the scale exhibit a consistent pattern of responses
among the respondents. The findings suggest minimal
variation across the items, indicating that respondents
interpreted and responded to the statements in a similar
manner. The observed relationships among the items
demonstrate a positive level of association, suggesting that
they measure related dimensions of the same underlying
construct. The results provide evidence of acceptable
internal consistency and support the suitability of the scale
for measuring the intended concept. These findings indicate
that the instrument is appropriate for further statistical
analysis and contributes to the reliability of the study
outcomes.

VIII. LIMITATIONS OF THE STUDY

1. The study is limited to selected family-owned
businesses.

2. The findings are based on self-reported questionnaire
data, which may contain respondent bias.

3. The study uses a cross-sectional design and does not
capture changes over time.

4. Conveniencesamplinglimits the generalizability of the
findings.

5. Only Entrepreneurial Orientation and Innovation
Practices are examined, while other performance-
related factors are excluded.

IX. DiscussioN AND CONCLUSION

The present study examined the influence of
Entrepreneurial Orientation (EO) and Innovation Practices
(IP) on Family Business Performance (FBP) among family-
owned enterprises.
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Entrepreneurial Orientation and Innovation Practices
significantly contribute to enhancing Family Business
Performance. Specifically, the regression results indicate
that Entrepreneurial Orientation has a significant positive
effect on Family Business Performance (f = 0.412, p <
0.001), while Innovation Practices have an even stronger
positive influence (f = 0.531, p <0.001). Furthermore, the
model explains 64.2% of the variance in Family Business
Performance (R?=0.642), indicatingthat these two strategic
capabilities account for a substantial proportion of
performance differences among the sampled firms.

The first objective of the study was to examine the
relationship between Entrepreneurial Orientation and
Innovation Practices. The correlation analysis revealed a
strong and statistically significant positive relationship (r =
0.624,p<0.01),indicatingthat family businesses exhibiting
higher levels of innovativeness, proactiveness, and
calculated risk-taking are more likely to adopt innovative
products, services, technologies, and business processes.
This finding is consistent with Anwar, Clauss, and Meyer
(2024), who reported that Entrepreneurial Orientation
enhances innovation capability, which subsequently
improves firm competitiveness and organizational
performance. Likewise, Covin and Wales (2019) argued
that Entreprencurial Orientation represents a strategic
capability that encourages organizations to identify
opportunities, experiment with new ideas, and promote
continuous organizational learning. The present study
therefore reinforces the argument that entrepreneurial
behavior provides the foundation upon which innovation
capabilities are developed in family businesses.

The second objective examined the influence of
Entrepreneurial Orientation on Family Business
Performance.
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The regression analysis confirmed that Entrepreneurial
Orientation  significantly improves organizational
performance. This finding suggests that family firms
adopting entrepreneurial strategies are more capable of
respondingto market changes, exploitingemerging business
opportunities, and sustaining competitive advantage. These
results corroborate the findings of Rauch et al. (2009),
whose meta-analysis demonstrated that Entrepreneurial
Orientation consistently contributes to superior firm
performance across industries. Similarly, Herndndez-
Linares et al. (2020) concluded that Entrepreneurial
Orientation enhances strategic flexibility and organizational
adaptability, resulting in higher business performance
among family firms. The findings are also consistent with
Ratten (2023), who observed that entrepreneurial family
businesses exhibit greater resilience during periods of
uncertainty because of their ability to identify opportunities
and respond proactively to environmental changes.

The study further reveals that Innovation Practices have
the strongest positive effect on Family Business
Performance. This indicates that entrepreneurial intentions
alone are insufficient unless they are translated into tangible
innovations in products, services, technologies, and
organizational processes. Family businesses that
continuously innovate are better able to improve customer
satisfaction, increase operational efficiency, strengthen
market position, and achieve sustainable growth. This
finding corroborates Heider, Hiilsbeck, and von Schlenk-
Barnsdorf (2022), who concluded that innovation is one of
the strongest predictors of financial and non-financial
performance in family firms. Likewise, De Massis, Frattini,
and Lichtenthaler (2018) emphasized that continuous
innovation enables family businesses to remain competitive
despiteresource constraintsand changing marketconditions.
The findings also agree with Duranetal. (2016), who found
that innovative family firms outperform less innovative
firms in terms of long-term growth and competitive
advantage.

The significant positive relationship between Innovation
Practices and Family Business Performance (r= 0.701, p <
0.01) further indicates that innovation functions as an
important  strategic =~ mechanism  through  which
entrepreneurial capabilities create organizational value. This
finding supports the work of Calabro et al. (2021), who
argued that innovation strengthens organizational resilience
and improves long-term performance by enabling firms to
adapt to changing customer needs and technological
developments. Similarly, Zahra (2021) suggested that
innovation transforms entrepreneurial opportunities into
sustainable competitive advantage, thereby improving
overall business performance.
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From a theoretical perspective, the findings strongly
support the Resource-Based View (Barney, 1991), which
proposes that valuable and difficult-to-imitate resources
generate sustainable competitive advantage. Entrepreneurial
Orientation and Innovation Practices represent strategic
organizational capabilities that are valuable, rare, and
difficult for competitors to replicate. The findings also
support Dynamic Capabilities Theory (Teece, Pisano, &
Shuen, 1997), demonstrating that family firms continuously
reconfigure their internal resources through innovation to
adaptto dynamic marketconditions. Furthermore, theresults
are consistent with Strategic Entrepreneurship Theory
(Hitt et al., 2001), which argues that firms achieve
sustainable performance by integrating opportunity-seeking
behavior with strategic resource management. The findings
additionally complement Socioemotional Wealth Theory
(Gomez-Mejia et al., 2007) by suggesting that family
businesses can preserve family values and legacy while
simultaneously pursuing entrepreneurial initiatives and
innovation that improve organizational performance.

The present findings also extend previous research by
providing empirical evidence from family-owned
enterprises operating in an emerging economy. While many
earlier studies focused primarily on developed countries, the
current study demonstrates that Entrepreneurial Orientation
and Innovation Practices are equally important drivers of
Family Business Performance in the Indian context.
Consequently, the study contributes to the growing literature
on entrepreneurship and family business by confirming that
entrepreneurial capabilities and innovation remain universal
determinants of sustainable organizational success.

Overall, the findings indicate that Entrepreneurial
Orientation encourages family firms to become more
innovative, while Innovation Practices convert
entrepreneurial intentions into measurable improvements in
business performance. The stronger standardized coefficient
observed for Innovation Practices suggests that
entrepreneurship creates maximum value only when
accompanied by effective implementation of innovation
activities. Therefore, family business owners should foster
an entrepreneurial culture that encourages creativity,
proactive decision-making, knowledge sharing, digital
transformation, and continuous innovation. Investments in
employee capability development, research and
development, and technology adoption will further
strengthen competitiveness and long-term sustainability.

In conclusion, the study confirms that Entrepreneurial
Orientation and Innovation Practices are complementary
strategic capabilities that significantly enhance Family
Business Performance.
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The findings provide strong empirical support for
established theories of entrepreneurship and strategic
management while offering practical guidance for family
business owners and policymakers. Encouraging
entrepreneurial behavior together with continuous
innovation can help family-owned enterprises improve
competitiveness, strengthen resilience, achieve sustainable
growth, and create long-term value for future generations.
The study therefore contributes to both theory and practice
by demonstrating thatinnovation-driven entrepreneurship is
a key determinant of successful family business performance
in emerging economies.
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