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Abstract—

Background-- Healthcare decisions are critical choices that
significantly affect an individual's well-being. In the digital
age, these choices are increasingly influenced by social proof a
psychological phenomenon where people conform to the
actions and beliefs of others. While technology makes health
information more accessible, there is a growing concern that
individuals may prioritize testimonials and peer reviews over
professional medical advice, potentially leading to adverse
outcomes.

Objectives--The primary aim of this study is to examine the
extent to which social proof influences healthcare decisions,
particularly through online reviews, peer recommendations,
and social media. The study specifically seeks to assess the
sources of social proof and determine the level of trust
individuals place in these sources compared to professional
medical advice.

Methods-- A descriptive survey design was utilized for this
study. The research involved a sample size of 30 respondents
selected through convenience sampling. Data was collected
using a structured questionnaire with statements measured on
a 4-point Likert scale. Analysis was performed using
descriptive charts to interpret the demographic data and
research responses.

Results-- The findings reveal that 73.3% of respondents rely
on online reviews before choosing a healthcare provider.
Additionally, 76.7% of participants research multiple online
sources before deciding on a treatment. While 56.6% of
respondents indicated they trust recommendations from
family or friends over medical experts , social media
influencers were found to be less influential, affecting the
decisions of only 43.4% of the sample.

Conclusion-- Social proof exerts a significant influence on
healthcare decision-making, as the majority of individuals
rely on collective opinions from online platforms and personal
networks. Although medical advice remains relevant, the
results suggest a dual decision-making process where
individuals balance expert knowledge with socially-driven
validation.

Keywords—Social Proof, Healthcare Decision-making, Online
Reviews, Peer Recommendations, Medical Advice.
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I. INTRODUCTION

Healthcare decisions are among the most critical choices
individuals make, affecting their well-being and overall
quality of life. In today's digital age, healthcare decisions
are increasingly influenced by external factors, particularly
social proof. Social proof is a psychological and social
phenomenon where people conform to the actions and
beliefs of others under the assumption that those actions are
correct (Cialdini, 2001). This influence is evident in
various healthcare settings, including choosing hospitals,
medications, or even dietary plans. People often rely on
testimonials, online reviews, peer recommendations, and
endorsements from healthcare influencers on digital
platforms (Katz et al., 2021).

With the rise of technology and social media, the
dissemination of healthcare-related information has become
more accessible. While social proof can provide valuable
insights, it also presents risks when misinformation or
biased endorsements spread unchecked. Research suggests
that individuals often prioritize social proof over
professional medical advice, potentially leading to adverse
health outcomes (Xu et al., 2020; Johnson & Wang, 2022).
This study seeks to investigate how social proof affects
healthcare decision-making, the sources of influence, and
the extent to which individuals rely on social proof over
expert recommendations.

Il. Aim AND OBJECTIVES

This study aims to examine the extent to which social
proof influences individuals' healthcare decisions,
particularly in the context of online reviews, peer
recommendations, and social media endorsements.

The objectives are:

1. To examine the impact of social proof on
individuals' healthcare decisions.

2. To assess the sources of social proof that influence
healthcare choices.

3. To determine whether individuals trust social
proof over professional medical advice.
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I1l. MATERIALS AND METHODOLOGY

e Research Design: The study adopted a descriptive
survey design to explore the influence of social
proof.

e Population and Sampling: The study focused on 30
respondents selected through convenience sampling.

o Data Collection: A structured questionnaire was
utilised, featuring statements measured on a 4-point
Likert scale: Strongly Agree (SA), Agree (A),
Disagree (D), and Strongly Disagree (SD).

e Data Analysis: Responses were analysed using
appropriate data presentation charts.

IV. RESULTS AND DISCUSSION
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m Male

m Female

Chart Area

Figure 1: Demographic Information of Respondents

The demographic characteristics of the respondents
revealed a relatively balanced distribution in terms of
gender. Out of the total 30 participants, 16 were male
(53.3%) and 14 were female (46.7%). This balance offers a
fair representation of both genders in the study, which is
important when examining the influence of social proof in
healthcare decisions.
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Figure 2: Age Distribution of the Respondents

The age distribution showed that a significant number of
respondents (40%) were between 18 and 25 years old,
followed by 33.3% within the 26 to 35-year bracket, and
26.7% aged 36 years and above. This implies that the
majority of respondents were young adults, an age group
known for high digital engagement and increased exposure
to online platforms where social proof typically operates.
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Figure 3: Level of Education of the Respondents
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In terms of educational background, the respondents
were largely well-educated, with 40% having
undergraduate degrees and 33.3% holding postgraduate
qualifications. Only 26.7% had attained secondary
education. The high level of education suggests that most
respondents possess the critical thinking skills and
technological literacy needed to access, interpret, and
evaluate healthcare-related information from various
sources, including social media, online reviews, and peer
recommendations.

RESPONSE TO RESEARCGH QUESTIONS

Figure 4: Responses to Research Questions

Research Question 1: How does social proof influence
healthcare decisions?

The data indicates that social proof significantly
influences healthcare decisions among respondents. When
asked if they rely on online reviews before choosing a
healthcare provider, 33.3% strongly agreed and 40%
agreed, totaling 73.3%. This suggests that nearly three-
quarters of the participants consider online reviews a
crucial factor in making healthcare choices. Only 16.7%
disagreed and 10% strongly disagreed, showing that a
minority do not rely on this form of social proof.

Additionally, 43.3% strongly agreed and 30% agreed
that they prefer recommendations with many positive
reviews, again totaling 73.3%.
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This shows a clear trend: the number and positivity of
reviews can significantly sway individuals' choices. This
reliance aligns with the principles of social proof, which
propose that individuals view the behavior and opinions of
others as valid evidence in uncertain situations.

Research Question 2: What are the common sources of
social proof in healthcare choices?

The findings point to several key sources of social proof.
A notable 40% of respondents strongly agreed and 36.7%
agreed that they research multiple online sources before
deciding on treatment, making up 76.7% of the sample.
This demonstrates that individuals do not rely on a single
source but consult various platforms, reviews, and feedback
to inform their decisions.

Regarding peer influence, 23.3% strongly agreed and
33.3% agreed—a combined 56.6%—that they trust
recommendations from family or friends over professional
advice. This underscores the strong role of interpersonal
influence in healthcare decision-making. Conversely,
26.7% disagreed and 16.7% strongly disagreed, indicating
that some respondents still prioritize professional input.

As for social media influencers, only 16.7% strongly
agreed and 26.7% agreed (total 43.4%) that influencers
affect their healthcare decisions. A slightly higher
proportion (33.3% disagreed and 23.3% strongly disagreed)
did not consider influencers to be impactful, totaling
56.6%. This suggests that while influencers play a role,
they are not the most dominant source of social proof in
health decisions.

Research Question 3: Do individuals prioritize social proof
over professional medical advice?

The responses to trusting family and friends over
medical experts reveal mixed feelings. As earlier noted,
56.6% (23.3% strongly agreed + 33.3% agreed) expressed
reliance on peer recommendations, indicating a
considerable inclination towards social sources of
information. However, 43.4% (26.7% disagreed + 16.7%
strongly disagreed) still preferred professional advice,
showing a division in opinion.

This division suggests that while social proof is
influential, it does not entirely replace professional medical
advice. Rather, it complements it or sometimes competes
with it in the decision-making process. Importantly, the
combined high percentages across other items related to
online reviews and multiple sources demonstrate that while
medical advice remains relevant, individuals often seek
validation from socially-driven cues.
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V. DISCUSSION

The analysis of data in this chapter revealed that social
proof significantly influences healthcare decision-making
among the respondents. A substantial proportion of
participants rely on online reviews (73.3%) and check
multiple sources (76.7%) before making health-related
decisions. Additionally, 56.6% prioritize recommendations
from family and friends over professional advice,
indicating a strong impact of personal networks.

Interestingly, the influence of social media influencers
appears less pronounced, with only 43.3% acknowledging
their role in decision-making. However, the fact that 73.3%
of the respondents are more likely to choose healthcare
providers with numerous positive reviews further
emphasizes the weight of collective opinion and perceived
trust.

These findings collectively confirm that while traditional
medical advice still holds relevance, modern healthcare
decisions are increasingly shaped by social cues, digital
presence, and peer validation. This highlights the growing
importance of managing online reputations and the need for
credible, trustworthy information in the digital health
space.
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VI.

This study concludes that social proof has a significant
influence on healthcare decision-making. The majority of
individuals rely on collective opinions, especially from
online platforms and personal networks, when making
health-related choices. This aligns with social proof theory,
which posits that people assume the behavior of others in
uncertain situations as guidance.

However, despite the strong presence of social proof,
professional medical advice continues to hold value. This
reveals a dual decision-making process in healthcare where
individuals balance expert knowledge with socially
influenced information.

CONCLUSION
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